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New Age Social Entrepreneurship

In the era of ever-expanding con-
sumerism, there is a section of society
that still remains underserved and has
had a consequential impact on the en-
vironment. Hence, to rise to the occa-
sion, multiple corporations nowadays
invest about 2% of their revenues to-
wards societal upliftment, along with
this a few companies otherwise are set
up with a mission of bringing change
and addressing these social and envi-
ronmental issues which has given birth
to social entrepreneurs. Social entre-
preneurship is just another for-profit
form of business but with social good
at its core. (Peredo & McLean, 2006).
Often most of the businesses are dis-
guised as being social but a strong dif-
ferentiating factor is the latter’s super-
seding acquaintance towards social
impact rather than just being economi-
cally profitable.

Over the years, social entrepre-
neurship has taken a new shape alto-
gether where it is not limited to just
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This article aims to highlight the
distinct characteristics of women
that help them distinguish their so-
cial businesses from others, espe-
cially in testing times. The article
keeps past research as a founda-
tion to build upon gender-derived
behavioral differences and the his-
torical journey of progression. To
further elaborate how a change in
perspectives, type of leadership, the
intensity of  empathy,  drive to
change and many others have been
used to chalk out  patterns in
women social entrepreneurs using
a case study approach, wherein the
article discusses the story and de-
cisions taken by 5 well-known
women social entrepreneurs. The
aim is to study their approach by
critically analyzing their moves as
they depicted resilience throughout
hurdles, thereafter draw similari-
ties.
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philanthropic activities for immediate gain
but has been long extended to sustaining
that change for a longer term with a
motive to provide continued benefits and
to change perspective. These businesses
have modified their value chain to incor-
porate social benefits eventually linking
to a sustainable business model and so-
cial innovation-based business orienta-
tion. Although the concept is known to
have different characteristics across bor-
ders, in an attempt to not dilute the very
essence of social entrepreneurship we
connect it to the achievement of sustain-
able development goals through systemic
changes. Such a goal determination then
formalizes the structure in creating a
balance across the different facets of the
Triple bottom line. (Zhang & Swanson,
2014)

Research Design

The study is based on a case study
approach with five case studies at its core
guiding the past, present and future of
women social entrepreneurs in India. The
study involves qualitative research with
examples iterating the individual’s unique
experiences and journeys in building sus-
tainable business models and depicting
resilience during disrupting times. We aim
to look at the cases from a broader lens
and a holistic viewpoint to identify cer-
tain characteristics that define their way
of working and extract learnings for fur-
ther implementation. It is conducted in
an exploratory research setting with re-
liance on secondary sources of informa-
tion mostly similar articles, journals,
newspaper reports, and business/ orga-
nizational reports to quote legible statis-

tics and credible experiences of the case
protagonists as shared. The idea is not
to build a single theory but to seek and
learn from their actions on how they
stood strong through testing times and
extend our research to draw behavioral
patterns as deemed fit (Ridder, 2017)
Finally, the purpose is to depict and
present the best possible initiatives that
set an example of sustainable decision
making; majorly contributing to their suc-
cess as a woman social entrepreneur in
an emerging economy like India.

Women as Social Entrepreneurs

Looking at a recently reported num-
ber, about 14% of the entrepreneurs are
women, which seems a small figure in
silos but considering the changing dynam-
ics women are largely choosing to be self-
employed with increased awareness and
empowerment. Further, it is interesting
to see that the general statistics around
the ratio of men and women entrepre-
neurs is not applicable for social entre-
preneurship where women are taking the
lead (Ambati ,  Nageswara Rao &
Kapadia, Kaazvin, 2017). In the recent
past, due to progressive policies and in-
creased awareness, women have been
able to establish a support system to ca-
ter to multiple social issues either through
non-profit organizations- or for-profit or-
ganizations that have found social good
at the intersection of business and social
wealth (Huang, 2018).

Women have been able to estab-
lish a support system to cater to
multiple social issues.
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Going by the general stereotype char-
acteristics associated with women and
the ones required to successfully run a
social business seemed to be a true
match. Multiple researches have also
proven that women are more socially
empathetic and innovative, hence one of
the reasons for the comparatively high
number of women social entrepreneurs
(Huysentruyt, 2014). Also, a less popu-
lar belief of women being competition
averse, hence social entrepreneurship is
a safer place to be in. More than just a
safe haven, it is also a field more wel-
coming to women in comparison to other
sectors dominated by men entrepreneurs.
As we further sketch the characteristics
of women, the ability to practice a low-
cost solution for social reasons while
addressing the lack of money, resources,
and other factors is based on a general
observation that women can make it
work with less and some notable differ-
ences in management styles too. In ad-
dition, talking statistically the future of
women social entrepreneurs seems
brighter for the very reason that they are
about 17% more likely than men to set
up social businesses and 23% more likely
to construct environmental businesses
than men (Huysentruyt, 2014)

The journey of women empowerment
has been historically engraved for genera-
tions gone by.  We have come a long way
since, which once was a much highlighted
social issue; and still is in many parts of the
world, it is enlightening to see that the same
women are now leading many of the other
overlooked social issues from the front and
contributing to creating a more secure
world with social change and social inno-

vation. Both rural and urban women have
catered to social issues witnessed closely,
in their capacity from societal upliftment
to healthcare and others (IBEF, 2022).
Some looked at it as an economic contribu-
tor but for many, it came as a source of
independence; an escape mechanism from
the shackles of the four walls and for oth-
ers purely a drive to shake things and
change the narrative. Many who managed
to break free, a lot of these journeys did
start within the 4 boundaries but later moved
on to achieve bigger dreams.

Future of Women Social
Entrepreneurs in India

The dream that India sees, to become
a self-sustaining superpower and a $5tril-
lion economy seems to be a far-fetched
goal without the contribution of women
social entrepreneurs since they have
been a driving force in this journey so
far (Innovations for You, 2022). About
45% of Indian startups are run by women
and have a huge potential to impact both
socially and economically in the next 25
years (Niti Aayog, 2022). There are mul-
tiple organizations like NITI Aayog and
others who support women entrepreneur-
ship and honor their initiatives timely by
providing financial support through incu-
bation centers like Atal Incubation Cen-
tre and credible acknowledgment time
and again.

About 45% of Indian startups are
run by women and have a huge
potential to impact both socially
and economically in the next 25
years.



Sustainable Development & Resilience Under Uncertainty

The Indian Journal of Industrial Relations, Vol. 59, No. 4, April 2024 563

The highly paced development of In-
dia is set in motion by the idea of sus-
tainable development, thereby using sus-
tainable solutions for delivering change
(Lubberink, 2019). Moreover, thanks to
the advent of creative start-ups and
young entrepreneurs who are altering the
rules of how businesses function. Many
young achievers have now cultivated an
enthusiasm to address the social injus-
tices plaguing our nation in addition to
their dreams of success in life. The need
for this new generation of sociopreneurs
to develop novel business models to ad-
dress environmental and social challenges
is huge in India. 

Lately, “women entrepreneurs have
emerged as the torchbearers of the In-
dian economy”, as quoted by Minister of
Education, Skill Development and Entre-
preneurship, Mr. Dharmendra Pradhan
and that would not have been possible
without fundamental changes in the poli-
cies, government support and most im-
portantly voice of millions (Innovations
for You, 2022).

Sustainability through Social
Entrepreneurship

Over the years social entrepreneur-
ship has evolved to being connected with
sustainability projects. The linkage be-
tween sustainability and social entrepre-
neurship concludes upon the need for a
socially oriented approach and to work
with a longer vision in mind. A more com-
prehensive approach with cyclic proce-
dures is vital to enable longevity and ful-
fillment of social well-being (Zhang, &
Swanson, 2014). That started with just

as being changemakers, has knowingly
and unknowingly proved instrumental in
mobilizing support and strength for oth-
ers to rise to the cause. Moreover, from
just being social entrepreneurs they have
taken a turn to become social innovators
with a broader and more dynamic ap-
proach to holistically enhance the social
well-being of all. Statistically, the num-
ber of women social entrepreneurs has
grown by 5 percentage points in just 4
years and the future seems bright but the
need of the hour to make the movement
more impactful is leveraging the strong
relationship with sustainable goals.  

According to Nidhi Bhasin, CEO of the 
NASSCOM Foundation, ”Gender disparity
in economic  part i cipat ion remains
significantly high and deeply embedded 
in our social fabric.” (Dewan, 2022).
Lately, technology has been a great en-
abler of inclusivity and an opportunity
provider for women to step up and par-
ticipate in the growth of the economy.
The digital world today   knows no bound-
aries and so through this, implemented
solutions can reach a greater audience
with large set of beneficiaries. A clear
example is the collaboration to empower
female agri-preneurs by training them
about new developments and increasing
participation in the digital economy.

Social Entrepreneurs Profiles

Case 1: Conserve India

The concept, although has been the
talk of the town only recently, it has been
in existence since ages. Anita Ahuja, an
early- age social entrepreneur who set
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up an NGO ‘Conserve India’ back in
1998 is one among the many but in 2004
it converted to a social entrepreneurship
business model with a turnover of Rs 100
cr by the year 2020. She has scaled
through environmental, economic and
operational disturbances over these years
and has literally made the ‘Rags to
Riches’ an everyday story. The purpose
of the venture is centered on waste man-
agement and empowering the ragpickers
to bring the best out of the waste by cre-
ating stylish and valuable handbags for
sale. To make this happen, they also fo-
cused on supply chain issues like adding
Junkers like intermediaries to optimize
the work and social movements leading
to social impact. The products are made
from waste bags collected across Delhi,
scrap from automobile repair shops and
clothing stores/ tailors. Using this low-
cost raw material they redesigned into
handmade recycled plastic – “Conserve
bags” which are not only produced at low
cost but also energy efficient contribut-
ing to the betterment or conservation of
environmental resources (Anand, 2010).

Conserve India was a catalyst in
uplifting the underrepresented
section of society (Ragpickers) by
providing them secured employ-
ment.

Ms. Anita’s multifaceted vision of
building a circular economy through
sustainability killed 2 birds with one stone,
as, Conserve India was a catalyst in up-
lifting the underrepresented section of
society (Ragpickers) by providing them
secured employment, an opportunity to

showcase creativity and basic welfare
with respect to healthcare support simul-
taneously opting for environment-friendly
methods of production; minimizing the
burden of landfills and heaps of waste
(Ashoka fellow Anita Ahuja, 2007). A
social business that majorly relied on
physical labor and the factory environ-
ment took a major toll during the Covid
pandemic and the recession that fol-
lowed. Under her guidance, Conserve
India bounced back using social innova-
tion to its best, making the best utiliza-
tion of the time at home it facilitated
online training and made a gradual shift
to an online mode of listing artisans.

A diverse individual herself, Ms.
Anita Ahuja was ahead of her time to
start such a dynamic social business for
which she was awarded the Ashoka fel-
lowship in 2007 and also received spe-
cial mentions in multiple international re-
searches and reports.

Case 2: Menstrupedia

When talking about women social
entrepreneurs, we ought to throw light
on the change-making movement led by
Aditi Gupta of Menstrupedia. Destroy-
ing all shackles, she is determined to
share the unspoken truth about the often
stigmatized topic of menstrual hygiene.
The idea for Menstrupedia was born
when she realized the lack of knowledge
about menstruation during her own ado-
lescence. The shame and confusion she
experienced like other young girls face
due to cultural taboos surrounding men-
struation in India inspired her to create a
platform that would address the informa-
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tion gap and promote menstrual health
education. In 2012, she along with her
partner launched the website and com-
municated primarily through comics
and articles, content that felt interactive,
relatable, and knowledgeable to the young
minds.

From the decision of comic books
to the kind of content to be shared
was purely based on user feedback
and consumer behavior.

Her approach was similar to the first
movers, she acted and reacted soon to
the behavior depicted by the adopters.
From the decision of comic books to the
kind of content to be shared was purely
based on user feedback and consumer
behavior. Menstrupedia decided to maxi-
mize reach through comic books and soon
became an important resource in the out-
reach program. This penetrative ap-
proach through comic books started
showing results and they also expanded
their approach to in-person workshops,
and training programs by opting for col-
laborative ways of working (Norzom,
2022). They worked towards the mutual
goal of these institutions to enhance the
knowledge and confidence of these young
girls. Further, to increase its impact,
Menstrupedia took well-thought and
planned actions towards achieving its
goals and hence translated its comic book
and educational content into multiple lan-
guages, reaching a broader audience in
India and other countries. Following that,
it also digitized the movement not limited
to just menstrual health but also empow-
ering masterclasses for all (Suger Mint,

2021). They followed a penetrative ap-
proach where they relied on collabora-
tions for free and once they had made
their mark they would monetize the part-
nerships with institutions, NGOs and even
corporates.

Given the bold steps she had taken,
she is one of the few Indian women so-
cial entrepreneurs who within just 2 years
of launch was listed in Forbes 30 under
30. Over a short span, she along with her
husband created an army of 10,000+ edu-
cators to enlighten the young generation
especially, in the underprivileged and less
aware pockets of India about menstrua-
tion and female hygiene via widely read
comics. (Sachdev, 2021). Focused on the
fulfilment of sustainable development
goals around good health, sanitation and
quality education and more, it has been
able to reach more than 10 lakh females.

Case 3: Teach for India

Next, we have in line is Shaheen
Mistri, Teach for India, inspired by Teach
for America. She adapted into the Indian
context to address educational inequal-
ity across different geographies and set
up the foundation with a vision of pro-
viding excellent education to all children
in India, regardless of their socioeco-
nomic backgrounds. Ms. Shaheen started
her journey of social change back in 1978
with the Akanksha Foundation and am-
plified the acceptance and joining rate
and soon set up TFI in 2008. Today it
stands strong with a touch base of 50 Mn
students across geographies. The funda-
mental differentiator was the focus on
empowering leadership traits in all and
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bringing  behavioral and cultural change
toward eliminating education inequity
rather than just looking at it as another
social issue (Chatterjee, 2022).

One of the key pillars of Teach For
India’s approach is recruiting
young, talented individuals (Fel-
lows) from diverse academic and
professional backgrounds to serve
as full-time teachers in low-income
schools.

The business model followed by
Teach For India was interesting since
being rich in human capital, they deployed
resources in an optimal and efficient
manner. It places fellows in under-
resourced schools for two years fully
committed to teaching with no compro-
mises on finding people who are ambi-
tious to turn around the education sys-
tem to just deliver the fellowship to the
ones in need. One of the key pillars of
Teach For India’s approach is recruiting
young, talented individuals (Fellows)
from diverse academic and professional
backgrounds to serve as full-time teach-
ers in low-income schools. Another great
contributor to the business model was the
partnerships, which Shaheen deeply in-
vested in and played a crucial role in the
establishment of each such partnership
with schools and school systems to place
Fellows in areas with the greatest need.

The reason they were able to scale
up the social venture was because of the
value of co-creation and collaboration
since many government agencies, NGOs,
schools, and corporate partners came

together to address educational chal-
lenges and advocate for policy changes
that support educational equity. More-
over, despite the economic slowdown and
the global pandemic it was the broad net-
work and alumni base over the years cre-
ated under the leadership of Shaheen
made the diversification into movements
under the umbrella of TFI quite a smooth
journey (Chakrabarty, 2021). Also, it is
evident that the root cause analysis like
addressing the digital divide before tak-
ing up education inaccessibility during the
pandemic are some of the brave ex-
amples depicted by Ms Shaheen and team
in their journey

More than just the approach it was
the selective choices like that of invest-
ing time, effort and money in grooming
and training of fellows not just about
teaching but life-changing leadership
skills, that particularly gave returns and
contributed immensely to running a sus-
tainable social enterprise. Not focusing
on small-term gains but seeing the big-
ger picture of changing perspective at the
very base level and cultivating a mindset
of social impact to be carried for gen-
erations to come.

Case 4: Taru Naturals

In the long list of women social en-
trepreneurs in India, there are a few tak-
ing rural India around the world and Ms.
Ruchi Jain’s, Taru Naturals is just one
example. Belonging to the sustainable
agriculture background, she put all her
learnings into her new venture of creat-
ing a sustainable and equitable agricul-
tural model. Taru Naturals was set up
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with the aim of standardizing the process
of creating market linkages for the farm-
ers, which lately has become their voice
and is heavily invested in making natural
farming the way of life. It focuses on eco-
friendly ways of farming and improving
the quality of agricultural produce
(Kaushal, 2021). With the mission of safe-
guarding the interest of small farmers,
especially women, it is set on the path of
achieving many sustainable development
goals. Firstly, it caters to the training re-
quirements of these women farmers,
thereafter educating all about the new
age farming techniques to increase their
productivity, quality and income.

She and her team fulfilled the so-
cial objective of empowering farm-
ers by upgrading their supply chain
and facilitating fair trade and
streamlining prices for the pro-
duce.

Even though Ms. Ruchi was work-
ing in a largely regulated industry with
people from government officials to un-
educated and low-income background
farmers, she still managed to work up the
value chain to deliver change at each and
every segment. She and her team fulfilled
the social objective of empowering farm-
ers by upgrading their supply chain and
facilitating fair trade and streamlining
prices for the produce. Next, in the value
chain, they also focused on educating all
about sourcing and producing local or-
ganic ingredients and further creating a
market need to consume the developed
range of organic food and skin care prod-
ucts, thereby offering better and healthier

products to the customers (THC,
Gopalakrishnan & Kishore, 2021). Lastly,
a proper feedback mechanism to check
the quality of products and services and
assess its impact on farmers, communi-
ties, and the environment through moni-
toring and evaluation processes helped
them refine their strategies and ensure
their initiatives were effective.

Awarded by the UN itself, ‘Best
small businesses’, for following a sustain-
able yet equitable distribution mechanism
of food to all communities. Moreover, it
is no traditional company, rather Ms.
Ruchi has successfully leveraged the
advancing technology to deliver a
blockchain-based QR code for maximiz-
ing the reach and monetization of rural
artisan’s paintings (Kaushal, 2021). While
valuing the art of many is just one of its
goals, the company has evolved over the
years from just selling jaggery to multiple
in-house grown products under the lead-
ership of Ms. Ruchi. It was her resilience
and faith that helped her focus on
agroforestry and consistently be an avid
supporter of economic restoration.

Case 5: Peepul

From corporate to social, Kruti
Bharucha has had quite a journey in her
20+ years of career. She founded Peepul
in 2015, with the objective of transform-
ing the education system and facilitate
the learning and training of the teachers
to provide good quality education. Not just
limited to teachers, but they extended
support to government to provide for im-
proved infrastructure through their
SDMC Sitara initiative for schools under
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the purview of South Delhi Municipal
Corporation.

They began with market surveys,
focused interviews and analysis of
the current situation to lay down
the gap to be minimized.

Ms Kruti guided the team to follow a
consulting approach which she practiced
throughout her career, hence the team
worked with a structured and organized
approach. They began with market sur-
veys, focused interviews and analysis of
the current situation to lay down the gap
to be minimized. These data collection
activities were the key source of infor-
mation to flag and prioritize issues as
some schools were critical and required
immediate attention (Gartner Careers,
2021). This crisis was addressed through
multiple programs like the Teacher De-
velopment Program, Exemplar Schools,
SDMC Program and most important and
recent of all, CM Rise which focused on
digitizing the teacher training program
across central India. The model has
shown extraordinary results with about
2-3x improvement in the education qual-
ity. The ecosystem sustainability approach
undertaken by Ms. Kruti at Peepul was
surely more than rewarding with the col-
lective effort of teachers, officials, train-
ees, principals and the system to deliver
on these programs successfully (Swarup,
2020).

What started with one school and 9
students has now impacted 9.4 Mn stu-
dents across 1,00,000 schools creating an
ecosystem governed by quality student-

teacher interactions, ensuring learning
and growth (Innovations for You.2022).
Her disruptive thinking also led her to
receive several accolades from UN Sus-
tainable Development Solutions Network
and Commonwealth Education in 2020.
She has been awarded Women Entrepre-
neur of the Year in 2019 and promising
leader for transforming education.

Findings & Suggestions

Proposition 1: Social entrepreneurs are
mostly first movers jumping onto di-
rect action to minimize the unjust
equilibrium.

If one were to see closely, there
would be a lot of issues that need atten-
tion, but only a few have the courage to
take the lead in the movement. As we
discussed, the Conserve India’s history,
we can confirm that most social entre-
preneurs believe in immediate action, Ms.
Anita Ahuja once took a major step in
her early 20s when she commercialized
waste reproduce wealth and then during
Covid when she productively utilized the
home time to uplift and educate these
ragpickers through online medium. De-
spite the absence of proper infrastruc-
ture, she and her team were able to pro-
vide an equal opportunity to them (Suger
Mint, 2021). In another such case, we
saw Ms. Kruti Bharucha working to-
wards minimizing the gap in education
quality by uplifting the municipal schools
thereby eliminating the imbalance in the
required equilibrium. For social busi-
nesses, any new movement has both a
greater resistance and attraction from the
public, although contradictory, the first
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mover advantage is real to establish a
strong foundation and generate a sense
of responsibility towards the cause.
Hence, all of the above cases discussed
show quick action and creativity of which
they later reap the benefits.

Proposition 2: Social entrepreneurs are
deeply rooted in the going concern
principle, focusing on the
sustainability of the business and so-
cial changes.

It is not only the need for social inno-
vation but also the importance of making
the solution largely accessible to all. There-
fore, most of the social enterprises focus
on macro-level changes and large-scale
innovation and implementation
(Weerawardena & Mort, 2006). The steps
undertaken by Ms. Shaheen Mistri was not
just limited to running a one-time fellow-
ship but the business model was such that
it instilled the power of fellowship in all and
successfully achieved making the program
a recurring business. In addition, highlight-
ing the efforts of Ms. Ruchi adds an ele-
ment of sustainability at each point in the
value chain of Taru Naturals explaining the
focal point of the social objective from
farmers to distribution and use of organic
products. More so, creating a whole eco-
system is one of the key goals, as smoothly
executed by the team at Peepul. In their
quest for maximizing sustainability, they
created a well-connected value chain and
a closely bonded end-to-end ecosystem so
as to create value for all touchpoints in the
education system for years to come.

Proposition 3: Social ventures follow a
collaborative approach and co-value
creation.

There were a few commonalities that
enabled them to showcase resilience and
successfully deliver a sustainable business
like the value of co-creation in the social
world; no social business can sustain or aim
for long-term change without having col-
laborated with institutions across the globe
(Lubberink, 2019). The example we saw
in the case of Teach for India and many
others where the maximum expansion
could take place due to collaborations with
different institutions who showed trust and
believed in their vision, hence agreeing to
contribute as allies. Many others like
Menstrupedia also eventually partnered
with NGOs and other institutions to address
the matter and reach a larger audience. The
cases discussed show that for most social
businesses, after a certain age, the com-
pany needs accomplices and partners to
promote the issue being addressed to a new
and larger audience, but collaborations be-
come inevitable in the journey of growth
and diversification. Hence, it is a major find-
ing that leveraging such shared interests
of institutions, especially at the right time
and place, is important to social ventures,
since it holds the ability to create and cap-
ture value.

After a certain age, the company
needs accomplices and partners to
promote the issue being ad-
dressed to a new and larger audi-
ence, but collaborations become
inevitable in the journey of growth
and diversification.

Proposition 4: The storytelling and impact
assessments used by social entrepre-
neurs enable them to reinforce their
story to a larger audience.
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The inspiration to change people’s
lives for the greater good is what pro-
pels these women social entrepreneurs
to go over the rough waters of social
entrepreneurship and this is the essence
of their story that moves millions. We can
draw parallels in between the cases dis-
cussed based on the successful cam-
paigns they have had to promote the
cause in question, as all the lead women
entrepreneurs are good orators and sto-
rytellers impacting lakhs of people by their
thoughtfully crafted visions and missions.
The strength lies in not just the story but
its powerful narration, as beautifully ex-
emplified by Ms Aditi as she went places
to educate the underprivileged girls and
did so through the comic books too. Taru
Naturals also started with the ‘Taru
story’, to share the journey, cause and
solutions clearly with the readers and lis-
teners (Taru Story, Journey, 2015). This
story then leaves an impression on the
hearts of many leading to a large move-
ment and a consolidated effort by all.

Proposition 5: Social ventures depict re-
silience by expanding the original vi-
sion and diversifying social bound-
aries at the right time for the greater
good.

It is clear that a social entrepreneur
is someone who seeks out and manages
different business opportunities that have
the potential to positively impact society
or the world as a whole. In many of the
cases discussed here we saw glimpses
of diversification, expansion, vertical or
horizontal integrations resorted to by
many to keep the business running (Mar-
tin & Osberg, 2007). For the greater good,

Ms. Adit i ,  expanded the scope of
Menstrupedia to include general aware-
ness without limiting to menstrual health
for the young and uninformed. Ms. Anita
for example vertically integrated to pro-
vide for not just waste collection but also
using the same as raw material to pro-
duce finished goods for sale, taking con-
trol of the supply chain. Hence, these
selective choices are what makes them
unique and a stimulator in the growth of
the social impact created by all.

Conclusion

While the general biological charac-
teristics like the risk-taking capacity, ap-
proach, way of working, organized and
inclusive nature may define the nature
of business preferred by women but there
are several important factors that are
leading to the success of these budding
women social entrepreneurs. As wit-
nessed in the cases above, the most im-
portant characteristic is for one to have
an entrepreneurial mindset to find a so-
lution to the problems. From problem iden-
tification to ideation to implementation
and execution, all of the above cases dis-
cussed have focused on the intricate and
minor details of the issues. Often times,
the granularity gets lost in the dearth of
the issues but the level of breakdown and
assessment itself determines the success
rate of the solution proposed and imple-
mented. Moreover, the change in mar-

The most important characteristic
is for one to have an entrepreneur-
ial mindset to find a solution to the
problems.
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ket orientation to more of a socially ori-
ented work approach along with being
economically viable, has been a game-
changer in the successful implementation
of the proposed solutions. To conclude,
resilience is the by-product of the moti-
vation and mission-driven nature of the
social entrepreneurs.
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